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Leadership for Philanthropy – notes from on-site discussions
COMMUNITY PARTNERSHIP

Quotes and guiding principles:

· Focusing on Community partnership approach and donor-centered language:

· Kay Sprinkel Grace: “Donors give to the needs you serve, not the needs you have.”
· “They give through the station to the community, rather than to the station.”

· Membership gifts: often transactional, motivated by personal benefits (I listen, I give)

· Major Gifts: more transformational, motivated by community benefits.

Comments on Community Impact of the stations:

· Encourages young people to find reasons to stay in the community; helps them feel more connected; offers them training in radio
· Radio creates a community through the people involved, events, volunteer roles (KXLL is a good example of a community focused on the young)
· KTOO creates a community through interviews, volunteer hosts; give people in the community a voice; KRNN has volunteer hosts and appeals to people in a wide range of interests who are committed to the station
· New studio – will offer performances on air for local groups, more interaction with local performers
· Builds community through strong local news and public affairs, both on air and on the web.
· Interaction with the public in the building; through exhibits, events, meeting space for community events
· Provides the community an alternative to commercial broadcasting – more educational, focus on the arts, call-in, entertainment
· Economic impact – as an employer, supports local business via underwriting
· Provides publicity for community services, events, public issues
· Provides emergency notices and updates – reliable, people count on us
· Outreach to local schools, projects with students in news and reporting
· Access to national networks for unique and high quality broadcasts
· Helps promote better citizens who can make good decisions, form public opinion
· Entertainment – “makes the time go by so nicely”
· Helps you know your neighbors
· The goal is to serve the community, not make money or sell stuff
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